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It is believed that more than a third of new marriages begin online (usatoday.com), and that around half of single people use online dating services at one point in their lives (Bercovici, Love on the Run, pg. 1).  With the popularity of online dating websites such as EHarmony and Match.com and the recent growth seen in the dating application, Tinder, there is an apparent societal change in the way people are choosing to meet.  This study investigates the communication practices of those who choose to use online dating sites and applications, while focusing on the social information processing theory (SIP).  An emphasis will be placed on the computer-mediated communication (CMC) aspect of this theory and comparisons will be made to the face-to-face (FtF) communication that is practiced in more traditional forms of dating.  
The social information processing theory explores the communication practiced in computer-mediated communication and whether or not CMC deprives users of the sense that another actual person is involved in the interaction (Griffin, pg. 138). Messages in CMC are generally text based; therefore, most nonverbal cues are not significant contributors to the interactions.  This study will explore communication satisfaction levels of online daters compared to those of traditional FtF daters.  


Computer-Mediated Communication
With the online dating market value reaching $2.1 billion last year (Bercovici, Love on the Run, pg. 1), CMC practice in online dating has become an important subject to study. Online dating provides an exciting way to study the communication practices of its users.  With CMC being a relatively newer communicative practice, the users of dating sites and applications provide necessary subjects in which to study. Research was conducted using various scholarly journals to dissect the pros and cons of CMC as well as those associated with FtF communication and will be covered in this study.  
To further understand the importance of this matter, various students attending Utah Valley University will be surveyed.  Students will indicate whether or not their most recent relationships began online or a more traditional form.  Students will then answer a set of questions dealing with the communication styles practiced and the satisfaction levels experienced in the communication with their partners.  This survey will provide the necessary feedback for both CMC/online daters as well as FtF/traditional daters.  The results from these questions will enable conclusions to be made as to whether the CMC or FtF communicators experience more satisfaction with the communication in their relationships.  Questions in the survey will also help determine whether or not online daters present themselves more or less accurately than FtF daters.
Hypothesis 1: Users of online dating sites and dating applications are less satisfied in the communication with their partners than those of FtF dating. 
Hypothesis 2: Face-to-face daters are more honest in the communication with their partner than those of online dating relationships. 

Literature Review	
Social Information Processing Theory
The SIP focuses mainly on the idea that relationships grow only to the extent that parties first gain information about each other and use that information to form interpersonal impressions of who they are.  This theory also explains that those involved in the interactions will allow each other to draw closer if they both like image of the other they’ve formed (Griffin, pg. 139).  Because in CMC physical conditions such as body expressions, tone, hand gestures, facial expressions, appearance, and touch are not present, one may believe this would be detrimental to the development of the relationship, however, studies show that this may not be the case. 
Effectiveness of CMC
Research conducted by Joseph Walther indicates that while verbal cues are lacking in CMC communication, there are adjustments made by those involved in the interactions that help them convey and interpret the messages sent and received (Griffin, pg. 140).  Users of CMC often can create and interpret messages solely based on the content of the online message and the lack of verbal cues has little to no effect on the communicator’s ability to interpret the message.  
Walther’s research also indicates that the exchange of social information through text-only CMC is much slower than it is FtF, so impressions are formed at a reduced rate, however, with enough time; there is no reason to believe that CMC relationships will be weaker or more fragile than those developed with the benefit of nonverbal cues (Griffin, pg. 140).  
Walther’s research does not deny that fact that FtF communication allows information to be gathered at a much faster rate, however, according to his theory, CMC will allow the same information to be gathered, just at a slower rate.  Therefore, nothing in the relationship is lost just because of the rate in which the information is gathered.  Further research by J. Bercovici indicates that online dating sites and applications have made changes to their structure.  Dating sites now “match” you up with others with similar interests, beliefs, and lifestyles.  By so doing, dating sites are seeing higher “success” rates than the previous structure (Bercovici, The New Hot or Not, pg. 3).  Because dating sites are pairing users up with others that have similar interests, communication between the users can flow more freely.
  Another aspect of Walther’s research that suggests CMC is just as satisfying as FtF communication is the assumption that the human need for affiliation is just as active when people communicate online as when they are with each other face-to-face (Griffin, pg. 140).  People want to feel involved or accepted by others in society and will adapt their communication habits to be accepted.  Walther’s theory also claims that human beings are creative communicators, able to use text-only channels to convey a level of relational warmth that eventually equals that expressed when face-to-face (Griffin, pg. 141).   
Based on the research featured above, one can conclude that CMC does not harm the communication that online daters practice.  Computer-mediated and FtF communication practices follow similar patterns.  The process of CMC, however, is much slower compared to FtF communication.  The message of CMC, while lacking nonverbal cues, can be understood the same as FtF.  Those involved in CMC interactions generally are presented with enough information and communication satisfaction levels seem to be similar to those practiced in FtF relationships. Hypothesis 1 suggested that online users experienced less satisfaction in their communication than those of FtF communication.  Using the research above, one may assume that this hypothesis was inaccurate and that CMC and FtF communication users experience similar satisfaction levels.  
CMC Shortcomings
Self-Disclosure
Prior to finding further scholarly research regarding CMC, it was hypothesized that online dating allowed its users to create themselves in a more positive light than FtF dating would.  Online dating sites allow its users to share what information they want as well as post the images they want.  Most users will post content that presents themselves in the best light possible.  By so doing, many online users stray from what is factual and use a more “what attracts” approach.  Users are more likely to withhold negative images and information as well as lie about themselves than they would in a FtF situation (Gibbs, pg. 168).  Moreover, online users who were more honest in their self-disclosure considered themselves less successful in online interactions (Gibbs, pg. 169).  With online users indicating that much of the content they post online being inaccurate, can online daters really find those that “match” with them? 
 Walther’s theory also supports the idea of self-disclosure.  Walther claims that through selective self-presentation, people who meet online have an opportunity to make and sustain an overwhelmingly positive impression (Griffin, pg. 143).  Further research concludes the five major factors of self-disclosure which include: intent, amount, positive-negative disclosures, control of depth of disclosure, and the honesty/accuracy of disclosures, are generally constructed to target specific online dating users (Loveless, pg. 235).  
Further research indicates that men and women will generally present themselves in a way that meets the “traditional” male or female gender roles.  Men will present themselves as more aggressive, independent, objective, competitive, dominant, etc. while women will present themselves as talkative, tactful, gentle, neat, sensitive, etc. (Blake, pg. 2).  Such self-disclosing practices are done to attract matches but may not always follow what the person’s actual traits are. 
Dangers of Online Dating
Because of the lack of FtF communication involved, online dating is often viewed as more risky than traditional dating.  Studies found that 66% of internet users thought online dating was dangerous, while compared to only 8 % of women who felt threatened in face-to-face dating (Couch, pg. 698).  
	With many online users only disclosing positive information, it can be determined that more online users practice dishonest forms of communication than those of FtF communication.  The other negative of CMC mentioned above is the fear that many have regarding online dating.  Many fear that those they interact with are withholding personal information and have a hard time trusting others.  Hypothesis 2 suggested that online users are generally more dishonest in there communication online.  Based on the research presented above, it can be determined this hypothesis is true.  
Method
	Sample: Because college students are becoming more prevalent users of online dating sites and applications, an online survey will be conducted at Utah Valley University.  Students will be presented various questions to determine whether or not they have had an online relationship and how the CMC influenced the relationship. Participants will be selected at random and the survey will be conducted in an anonymous manner allowing students to be open about their dating lives.  Because it is likely more participants have not been involved in an online relationship, the survey will be conducted on a large sample size.  Because comparisons between CMC and FtF communication are being made, all results obtained will be valuable to the research. 
Measures: Questions will reflect the hypotheses and allow conclusions to be drawn from the results.  Questions will be both qualitative and quantitative.  For example, one question may ask, on a scale from 1-10, how satisfied are/were you in your online relationship? Then there will be a section for participants to explain their answer.  Participants will be asked to indicate if they have been involved in an online relationship or not.  If so, they will be asked a set of questions to determine how satisfied they were in the relationships as well as how honest they were in the relationship.  Similar questions will be asked to those that indicate they have not been involved in an online relationship and comparisons will be made from the results.  Depending on the number of participants that have dated online, adjustments may be made to establish a better sample size.  
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